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A New Era in Mobile actix ~

A New technologies and service offers are opening
up new frontiers of mobile broadband usage

A Rapid changes in subscriber behaviour are radically
altering demands on mobile networks

A Networks are under pressure to react, and react
quickly, to new capacity needs

A But financial and competitive pressures are
challenging network spend available to CTOs
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Data usage is Skyrocketing (1) ol
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Data Usage is Skyrocketing (2) =

Increases of several hundred percent common in the last 12 months aCtIX \\
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What is driving it? (1) X\

New flat rate pricing plans for mobile broadband aCtI)( b

3 months’ free mobile
broadband for your business

with our new superfast USE Modern Stick

Mobilé Broadband

% Get laptop internet access
everywhere you go

&

The fastest, most reliable
mobile broadband in the
galaxy for €15

Make the most of now
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What is driving it? (2) Tro i
Better, more usable new devices aCtI)( \\



